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Grassroots Event Shows Strength of Small Businesses
Worcester Grows as Culinary Destination, Thanks to SSAMA

(Worcester MA) B In an effort to secure WorcesterOs reputation as a true culinary
destination for New Englanders and beyond, The Shrewsbury Street Area Merchants
Association (SSAMA) hosted yet another successful Taste of Shrewsbury Street on
Tuesday, June 24, 2008. The evening street-long event was attended by thousands of
foodies and others from throughout the region, all to benefit the nonprofit Champions for
Children designee YouthGROW and the non-profit SSAMA.

@ur merchants association works hard to put on a great event for the city,O confirmed
Paul T. Barber, Chairman, Taste of Shrewsbury Street 2008. Gach year we see more

and more folks from out of town discover the merchants of our street and the treasures
they have to offer. O

The celebrated eateries of WorcesterOs own ORestaurant RowO were the main attraction
of the mile-long Taste, with delectable edibles from over 40 ethnically diverse

Shrewsbury Street restaurants and merchants on display. Great entertainment B
including the one-of-a-kind Italian Serenaders B made it more than a well-rounded
evening.

Presented each year by the nonprofit Shrewsbury Street Area Merchants Association
(SSAMA), the Taste is one of the biggest outdoor festivals on WorcesterOs annual
calendar. Proceeds always to a good cause, and this year the recipient was Champions
for Children, a project of Bay State Savings Bank (for this event the Champions for
Children designee is YouthGROW, a program of the Regional Environment Council
[REC]), and the non-profit SSAMA. Street members b including four area financial
institutions D helped to sell the admission button. They included Flagship Bank, Bay
State Savings Bank, DCU, and all the participating Street restaurants and merchants.



Generous media sponsors for Taste of Shrewsbury Street 2008 were Oldies 98.9 FM
WORC-FM, The Pike 100.1 FM, Worcester Living Magazine, Worcester Telegram &
Gazette, and WXLO 104.5 FM. The invaluable corporate sponsors for the Taste 008
included Consolidated Beverages, LLC D Stella Artois and Hammer + Sickle Vodka,
DCU-Digital Federal Credit Union, Flagship Bank, Polar Beverages, Inc., Acme Pre-Pak
Corporation, Bay State Savings Bank, Central Massachusetts Convention & Visitors
Bureau, Fallon Community Health Plan, Fidelity Bank, the Commonwealth of
Massachusetts, Department of Business and Technology/Massachusetts Office of
Travel and Tourism, The Pulse Magazine, Vitality Magazine, and TasteWorcester.com.
Important additional sponsors were Quick Stop Printing, Pepsi Cola Bottling Company
of Worcester, Inc., Sysco, and Worcester Regional Chamber of Commerce, among
others.

About SSAMA

The Shrewsbury Street Area Merchants Association (SSAMA) is a non-profit, volunteer-staffed
organization which aims to promote the rich and diverse business community found on Shrewsbury Street
in Worcester MA. The SSAMA hosts several public events each year. Annual membership dues and
special events such as the Taste of Shrewshury Street support member programs that promote the
unique business community that is Shrewsbury Street. For more information, contact SSAMA President
Mike Carrigan at 508.735.7514 or sweetsnjava@aol.com or visit www.shrewsburystreet.org.
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